Hill Street Reports 5% Revenue Growth YTD In
Spite of Pandemic Lockdown
Toronto, Ontario – November 30, 2018. Hill Street Beverage Company Inc. (“Hill Street” or the
“Company”) (TSX-V: BEER) reported its fiscal Q3 2020 financial results for the three-month
period ended March 30, 2020. A complete set of financial statements and Management’s
Discussion & Analysis has been filed at www.sedar.com. All dollar figures are quoted in
Canadian dollars.
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Year to date net revenue increased 5% in spite of the retail pullback due to Covid19.
Quarterly gross revenue of $502,997, down 17% y/y. 95% of the y/y decrease in
quarterly revenue was recorded in the month of March as the impact of the global
pandemic was felt across the retail consumer goods sector.
Q3 operating expenses (excl. one-time and non cash) decreased 55% year over year as
costs were brought in line with revenue;
Quarterly net loss improved by ~25% year over over as the Company improved its
operating structure to prepare for the launch of cannabis products, anticipated later in
2020.

In addition, subsequent to the end of the quarter, the Company announced financing of $1MM
from its largest shareholder and its CEO.
“The Company made important and prudent decisions to bring our cost structure in line with
our anticipated revenues from the alcohol-free product segment, while we begin construction
on our cannabis production facilities,” said Terry Donnelly, CEO. “Our Joint Manufacturing
Partnership for the production of cannabis infusion ingredients and finished goods has begun
the licensing process for our newly acquired Lucknow facility, which is strategically important to
our growth strategy going forward. We are currently seeing Cannabis 2.0 products as best
sellers in the recreational market, which gives us confidence that our focus on this segment was
strategically correct, and we anticipate the category will only grow in revenues and volumes as
more consumers seek alternatives to smoking, vaping, and alcohol. We expect to launch our

cannabis products portfolio made from the leading-edge technology processes we have
licensed from Lexaria later this year, once the copackers we are working with become fully
licensed to manufacture, sell, and distribute cannabis products.” Results of Operations

The Company presently has one business segment, the marketing and distribution of alcoholfree beer and wine in Canada and, to a much lesser extent, the United States. Hill Street sells its
products online and in recognized retail chain stores which account for approximately twothirds of Canadian grocery sales through licensed distributors in Canada.
Non-Alcoholic Adult Beverages
According to a leading beverage industry market research firm1, the non-alcoholic wine and
beer market consistently ranks as one of the fastest growing sectors in the global beverage
industry and is expected to generate 8.5% CAGR globally until 2025. In Canada, the segment has
experienced annual growth in excess of 20% a year for the past few years, which has seen the
launch of new alcohol-free beer brands from the top brewers in the world, in addition to new
craft beer offerings from regional and local brewers. Hill Street has acquired a significant part of
this growth, leveraging our relationship with major national retailers to expand our presence on
shelf, as well as securing the opportunity to produce private label versions of our products for
major retailers.
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Mintel, Global Food and Drink Trends, 2019

Cannabis-infused Adult Beverages
According to Statistics Canada, there are approximately 20 million consumers who drink alcohol.
Per capita, the Canadian consumer drank approximately 255 (371 ml size) bottles per capita in
2015, implying that more than 5 billion bottles of beer were consumed during that year. The
annual decline of beer consumption in Canada is 0.7%, as consumers trend to moderation and
look for alternatives to alcohol given its negative impact on their health and lifestyle. According
to recent research released by Deloitte, approximately 30% of the Canadian population is
interested in trying cannabis edibles, including beverages. If they all chose to switch to
cannabis-infused beer, the size of the beer market alone would be 1.6 billion bottles, or almost
66 million standard cases of 24 bottles of cannabis-infused beer per year. At an average
wholesale price of $36 per case, $2.36 billion in market potential.
Since regulations prohibit the mixing of alcohol and cannabis in a commercial product, a
beverage must contain no alcohol if cannabis is to be added to it, and the removal of alcohol
from traditional beer and wine changes the flavour profile of the beverage. For this reason, any
producer of traditional alcoholic beer or wine wishing to create a cannabis-infused version of its
products would first have to produce great tasting alcohol-free versions of their brands that
consumers would enjoy. Having already solved this problem and proven market acceptance and
distribution for its alcohol free brands, Hill Street is proceeding on to the next stage—infusing
its beverages with cannabis. Through the Company’s previous announced partnership
agreements with Lexaria Bioscience, the Company has access to technology to render cannabis
into an odorless and tasteless water-soluble powder which can then be added to its alcoholfree beverages, or turned into convenient alternatives to smoking or vaping such as drink mixes,
capsules, tablets, or ingredients for baking or manufacturing finished goods.
Hill Street believes that the cannabis-infused products segment can best be described as three
distinct beverage categories: 1) “Heighten” (adult recreational use); 2) “Help” (therapeutic or
functional beverages); and 3) “Heal” (beverages) and medicinal or prescription beverages). We
intend to market beverages for the adult use and therapeutic or functional beverage categories,
as well as edible forms of cannabis such as drink mixes, capsules or tablets, and to sell
ingredients for producing cannabis products to other licensed producers and processors to
infuse other legal cannabis consumer goods.
Hill Street intends to meet this potential demand with the same type of high quality and awardwinning products we have produced for the alcohol-free category, and with the same level of
focus on brand development, sales, and distribution.

About Hill Street Beverage Company Inc. (TSXV:BEER)
Founded in 2008, Hill Street Beverage Company is the world's most award-winning company
focused on alcohol-free beer, wine, and adult format beverages, and cannabis 2.0 products. Hill
Street current products include Hill Street Craft Brewed Lager and Vin(Zero) wines. Hill Street’s
award-winning products have won the Retail Council of Canada's Grand Prix, and numerous
medals and accolades including three Gold, two Silver, and three Bronze Medals at the U.S.
Open Beer Championships, and a prestigious Double Gold Medal at the San Francisco
International Wine Challenge. www.hillstreetbeverages.com
For further information:
Press only:
Terry Donnelly, Chairman and CEO, Hill Street Beverage Company Inc.,
terry@hillstreetbevco.com, (416) 543-4904;

Follow Hill Street on Twitter https://twitter.com/hillstreetbevco

and on Facebook http://facebook.com/hillstreetbevco
FORWARD-LOOKING STATEMENTS
Statements in this press release may contain forward-looking information. Any statements in
this press release that are not statements of historical fact may be deemed to be forwardlooking statements. Forward-looking statements are often identified by terms such as “may”,
“should”, “anticipate”, “expects” and similar expressions. The reader is cautioned that
assumptions used in the preparation of any forward-looking information may prove to be
incorrect. Events or circumstances, such as future availability of capital on favourable terms,
may cause actual results to differ materially from those predicted, as a result of numerous
known and unknown risks, uncertainties, and other factors, many of which are beyond the
control of the Company. The reader is cautioned not to place undue reliance on any forwardlooking information. Such information, although considered reasonable by management at the
time of preparation, may prove to be incorrect and actual results may differ materially from
those anticipated. Forward-looking statements contained in this press release are expressly
qualified by this cautionary statement. The forward-looking statements contained in this press
release are made as of the date of this press release. The Company does not undertake any
obligation to update publicly or to revise any of the included forward-looking statements,
whether as a result of new information, future events or otherwise, except as required by
securities law.
Neither TSX Venture Exchange nor its Regulation Services Provider (as that term is defined in policies
of the TSX Venture Exchange) accepts responsibility for the adequacy or accuracy of this release.

